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Cyclone Alfred & Social Media



Data

Stage # Facebook Instagram X

Stage 1 (keyword 
+ group-based 
tracking)

10 
groups/event 
pages

267 posts
458 comments

2,307 posts
254 comments

26 posts
90 comments

Stage 2 (account-
based tracking)

18 agencies 
(37 accounts)

~450 posts
~1,500 comments

~300 posts
~1,200 comments

~200 posts
~800 comments



Methodology and High-Level Findings

Topic Modeling
(automated)

Thematic 
Analysis
(manual)

Bottom-up

Top-down

Temporal 
bracketing

(automated)
#1: Requesting crisis-related information 
#2 Sharing crisis-related information
#3 Support and Wellbeing 
#4 Humor as a Coping Strategy 
#5 Turning to unofficial information sources 
#6 Exploiting the crisis

#1 Emergency warnings 
#2 Household and business preparedness 
#3 Trusted information sources 
#4 Insurance and financial preparedness 
#5 Extent of damage 
#6 Initial recovery and clean up



Findings

“legacy”
communications

official sources

high information 
density

text-heavy, static 
visuals 

medium-targeted, 
but low reach



Findings

algorithmic 
audiencing

Various sources
(influencers, 

media 
companies, 
community 
members)

low information 
density short-form video 

content

low-targeted, but 
extensive reach



Findings

”dark”
social

Closed and 
semi-public 
community 

spaces

hyper-localised 
and community-
based targeting



Implications

There is a gap between how EMA social media 
and how communities consume it

Algorithmic 
Audiencing

Dark Social

(Riemer & Peter, 2021)    

(Marx et al., 2024)

“Legacy” 
Communications



Strategic Recommendations

• Explore visual, short-form content (understand algorithms!) 
→ E.g. Instagram Reels, TikTok, Stories

• Partner with trusted community influencers
→ Collaborate with group admins & moderators for organic spread 

• Enter/listen to ‘dark social’ spaces where possible
→ Work with regional/closed groups, maintain transparency, build trust

• Enable two-way communication
→ Use Q&As, comments, live updates to build trust & correct 
misinformation, Reddit
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